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Source: eMarketer 

https://www.emarketer.com/Coverage/NorthAmerica.aspx


Recent North American Email Marketing Statistics 
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2014 North American B2B Content Marketing Statistics 
 

Source: Content Marketing Institute  

http://www.flipcreator.net/blog/?p=24&utm_content=buffer92953&utm_source=Webbiquity.com
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Source: Content Marketing Institute  

http://www.flipcreator.net/blog/?p=24&utm_content=buffer92953&utm_source=Webbiquity.com


Why Content Marketing?- Says North American Technology Marketers 
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“Lead Generation is the top goal 
for Technology Content 

Marketers.” 

Source: Content Marketing Institute  

http://www.google.co.in/url?sa=t&rct=j&q=&esrc=s&source=web&cd=6&cad=rja&uact=8&ved=0CFkQFjAF&url=http://contentmarketinginstitute.com/wp-content/uploads/2014/03/Tech_Research_2014_SS.pdf&ei=FTxsVNyJMcG4mwXuvoHwDA&usg=AFQjCNHrJd0eAc2PLuaBhe


Digital Marketing from the Mexican Perspective  
 

ÅThe mobile  oriented  digital  spending  in Mexico  is expected  to  reach  20 % in 2016. 
 
ÅAbout  40 % of  Mexican  companies  reported  that  they  are  spending  about  10 % 

of  the  total  advertising  budget  in the  digital  medium .  
 

ÅAmong  the  various  digital  marketing  activities,  email  marketing  is ranked  as the  
top  activity  in Mexico  followed  by  social  media  management,   social  ads,  
search  engine  ads,  banners  in portals  , mobile  advertising  and  geolocation  
services.   
 

Å About  22 % of  ad  spending  will be  digital  in Mexico  by  2016.  
 
Å In 2013, about  64 % Mexican  Internet  users used  their  cell  phones  to  go  online .  
 

Å About  45 % of  Mexican  Internet  users follow  a  brand  on  social  media .  
 
 

Sources: eMarketer and Latin Link 

http://www.emarketer.com/Article/Mexico-Social-Networks-Stake-Digital-Marketing-Claim/1009448
http://latinlink.usmediaconsulting.com/2014/04/7-surprising-facts-about-mexican-internet-users/


Mobile Use Patterns in North America  
 

Ç     Mobile device penetration in the USA is 94 %.  

 

Ç     Mobile device penetration in Canada is 74 %. 

 

Ç The share of Smartphone users in North America is expected to  

reach 78.3 % by the year 2017.  

 

Ç In the US, people are using smartphones more to book online 

travel tickets. Reputed online travel companies said that; they 

are getting a significant proportion of their travel bookings via 

the mobile devices.  

 

Ç The mobile advertising spend by marketers in United States is 

supposed to reach $ 31.1 billion by 2017.  
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