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Canada Internet Penetration by Age Group- July 2013
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https://www.emarketer.com/Coverage/NorthAmerica.aspx

Recent North American Email Marketing Statistics

 NorthAmerica

* OpenRate=10.76 %

* Open Rate of HTML
messages=25.44 %

NORTH
AMERICA

* Click Through Rate=2.67 %

* Clickto Open Rate=30.09 %
* BounceRate=2.17%
* ComplaintRate=0.12 %

* Unsubscribe Rates=0.17 %
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http://www.flipcreator.net/blog/?p=24&utm_content=buffer92953&utm_source=Webbiquity.com

Content Distribution through Social Media- 2014 North America

Vine
Tumblr
Foursquare
StumbleUpon
Flickr
Vimeo
Instagram
Pinterest
SlideShare
Google+
You Tube
Facebook
Twitter
LinkedIn
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http://www.flipcreator.net/blog/?p=24&utm_content=buffer92953&utm_source=Webbiquity.com

Why Content Marketing?- Says North American Technology Marketers

86 % say it's for

Lead Generation

82 % say it’s for

Brand Awareness

77 % say it's for

Customer

75 % say it’s for

Leadership

“Lead G eratio
N for

chnolo

is the top goal
Content

Markef SEy

66 %isay it's for

Website Traffic

Lead Nurturing

Engagement

Cusiom
R?niio

Sales

Source: Content Marketing Institute



http://www.google.co.in/url?sa=t&rct=j&q=&esrc=s&source=web&cd=6&cad=rja&uact=8&ved=0CFkQFjAF&url=http://contentmarketinginstitute.com/wp-content/uploads/2014/03/Tech_Research_2014_SS.pdf&ei=FTxsVNyJMcG4mwXuvoHwDA&usg=AFQjCNHrJd0eAc2PLuaBhe

Digital Marketing from the Mexican Perspective

AThe mobile oriented digital ispending lin'MeXico lisexpected to reach 20 %in 2016.

A About 40 % of Mexican companies ‘reported ﬁh‘ll gy are spending about 10 %
of the total advertising budget linithe 'di

AAmong the various digita |n ] Viti marketing isranked as the
top activity in Mexico followed. ¥! \me management, social ads,
search engine ads, bann Inyp bile $advertising and geolocation
services.

AAbout 22 %of ad spendin ligital ‘in-Mexico by 2016.

Aln 2013, about 64 % Mexican, lInternet ‘usersused itheiricell phones to go online .

AAbout 45 % of Mexican Internet usersfollow ‘a brand 'on social media .


http://www.emarketer.com/Article/Mexico-Social-Networks-Stake-Digital-Marketing-Claim/1009448
http://latinlink.usmediaconsulting.com/2014/04/7-surprising-facts-about-mexican-internet-users/

Mobile Use Patterns in North America

Google

Mobile device penetration in the USA is 94 %.
Mobile device penetration in Canada is 74 %.

The share of Smartphone users in North Amerleg'ls expected to
reach 78.3 % by the year 2017.

In the US, people are using smarfphongs m. ;ﬁio book online
fravel tickets. Reputed online fravel compal 1 _?gald that; they
are getting a significant proportion of ﬂ'@rﬂ‘el bppklngs via
the mobile devices.

\ J
The mobile advertising spend by marketers in United States is

supposed to reach $ 31.1 billion by 2017.
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https://www.linkedin.com/company/rad-365-media-inc?trk=tyah&trkInfo=tarId%3A1419235390377%2Ctas%3Arad365+media++%2Cidx%3A1-1-1
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